
Unit 4 / Business Ethics 57

 ● Organizations must vigorously instill an exemplary code of conduct at every 
level, not only because it’s right to do so, but because it’s simply good business. 

 ● Organizations must not just talk the talk; they must walk the walk by estab-
lishing an ethical environment for conducting business.

Practice Question

5. The Volkswagen story demonstrates the importance of training and the publication 
of a mission statement and an ethical code. 
a. True 
b. False 

ETHICAL ISSUES IN REAL ESTATE

For years, Florida has had the dubious distinction of having more mortgage fraud 
cases than any other state. Many mortgage brokers, appraisers, real estate licensees, 
sellers, buyers, builders, and others have exhibited serious ethical lapses and have 
been convicted of financial fraud, identity theft, mail fraud, and other crimes. 

Many surveys reveal that most Americans don’t trust real estate licensees. A Choice 
Home Warranty poll of 1,147 adults conducted in 2013 asked the question, “Do you 
trust real estate agents?” A total of 32.5% responded “yes,” but 67.5% responded 
“no.”18 Car salespeople and members of Congress tend to score lower. Nurses, fire-
fighters, and pilots typically score better. Is it because there are fewer ethical people 
selling cars or houses? Not really. It’s more likely that most people who are selling 
anything tend to score lower because the public perceives there may be a conflict of 
interest. 

Real estate licensees must take care to act ethically and professionally to dispel the 
perception of distrust shared by many people. 

FLORIDA’S ETHICS REQUIREMENT 

State regulators and professional organizations in this country recognize that a 
strong code of ethical behavior is an important quality that results in greater pro-
tection and satisfaction of consumers. While Florida does not require licensees to 
join a professional association, the state now mandates that all licensees complete 
three hours of Business Ethics and Practices training as part of the 14-hour con-
tinuing education requirement.

NATIONAL ASSOCIATION OF REALTORS® CODE OF ETHICS

When the National Association of REALTORS® (NAR) was formed in the early 
1900s, a primary goal of the association was to improve the business practices in 
place and to provide guidelines for ethical standards for the future. NAR released 
the Code of Ethics in 1913. Adherence to the Code has been a requirement for mem-
bership since 1924. The Code is regularly revised to reflect current developments. 

New members joining NAR must take a 2½-hour orientation course on the Code 
of Ethics and pledge to conduct their real estate practices professionally and ethi-
cally, as set forth in the Code. All members of NAR are also required to complete 
a minimum of 2½ hours of continuing education ethics training in every two-year 
cycle. Every real estate board and association must provide access to courses on eth-
ics through classroom, correspondence, or internet-based instruction. 

18. http://www.choicehomewarranty.com/blog/real-estate-agent-study/
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